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AdMe 30-Minute Ad Account Audit Checklist

Print this. Save this. Use this anytime ads feel weird.
Goal: spot quick wins, plug leaks, and scale winners — fast.

Campaign Level (1-5 minutes)
Quick scan of all active campaigns:
[0 Campaign names are clear + consistent (no keyboard-sneeze titles)
[0 Objectives match goals (sales = conversions, not traffic)
[J No duplicate campaigns competing for the same audience
[J Budgets are weighted toward priority campaigns

O Any “test” campaigns clearly labelled so they don’t confuse reporting

Ad Set Level (6-15 minutes)

Targeting reality check:
O Audience size is balanced (not too broad, not too tiny)
[l Targeting matches your real buyer
0 Exclusions set (past buyers, staff, irrelevant regions)
[ Lookalikes built from quality data (buyers/hi-intent leads)
[ Location targeting is correct for SA delivery/service areas
[ Placements reviewed and underperformers switched off
[0 Budget isn’t being drained by one weak ad set

[ Best ad sets are getting more spend

Ad Level (16-25 minutes)

Inspect the ads themselves:
[J Ads sorted by CTR + cost per result
O Clear winners identified
O Low-CTR/ high-cost ads paused

U Frequency checked for fatigue
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1 Creatives refreshed if performance is dipping
LI Visuals mobile-first, clear, on-brand

[ Copy has one strong message + CTA

[ Landing page promise matches the ad promise
LI Links tested (no wrong pages or broken URLS)

O Copy proofread (no sneaky typos killing trust)

Tracking & Reporting (26-30 minutes)
Because without tracking, it’s just vibes:
[ Pixel / tag installed correctly on all pages
I Key events set up (purchase, lead, add-to-cart, WhatsApp click)
[ Events firing properly in test tools
[ Conversions attributed to the right events

1 No “mystery conversions” (like page views pretending to be sales)

Mini Action Plan (Right After Your Audit)

1. Pause obvious losers.

2. Shift 20-30% of budget to winners.

3. Refresh 1-2 creatives (new hook, new visual).
4. Fixtracking gaps immediately.

5. Re-auditin 7 days.

Need a second pair of expert eyes?
hello@adme-marketing.com



